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JOIN OUR TEAM

Create is the UK's leading charity empowering lives, reducing isolation and enhancing wellbeing
through the creative arts. Our focus is on engaging participants in inspiring, sustainable arts
programmes in areas where provision is poor and engagement in the arts is therefore low.

We know that unleashing creativity ignites imaginations, develops confidence and builds
relationships. Like setting off a firework, our professional artists light the touch paper and our
participants discover new found self-belief and a desire to try more, do more and be more.

We design and deliver creative arts workshops to engage people who don't normally get the
chance to be creative. More than 95 projects each year bring the most vulnerable children or
adults together, tackling isolation and loneliness, building skills and promoting wellbeing. Visual
art workshops enable young people with serious mental illness to express their feelings and
emotions; creative writing projects give homeless adults a voice with which to tell their own
stories; dance workshops provide isolated young carers with the freedom to make new friends;
and music enables vulnerable older people to bond over shared memories.

This is a hugely exciting time to join Create as we aim to double the reach and impact of our
work by our 25th anniversary in 2028, and continue expanding our work in the North West.
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WHO WE WORK WITH

To ensure we reach participants in areas of greatest need, we prioritise partner organisations
that receive little or no provision from other arts providers. We select these using poverty
indices and government statistics on areas of deprivation alongside data including: disability;
pupil premium/entitlement to free school meals; and use of English as an additional language.

When choosing locations, we also consider the Arts Council England’s under-provided
“Priority Places".

OUR EIGHT KEY GROUPS

Children in care and care leavers Vulnerable older people
Disabled children and adults Prisoners

Schoolchildren in areas of deprivation Marginalised children and adults

Young psychiatric hospital patients (including refugees, migrants and

survivors of modern slavery)
Young and adult carers

During 2024/25, we worked with 2,146 participants:

61%

aged 5-18

20%

aged 60+

48% 46%

of the global majority with special educational needs /
disabilities




CREATE IS A SMALL
CHARITY WITH A BIG
HEART AND FIERCE
AMBITION TO SUPPORT,
TOUCH AND CHANGE THE
LIVES OF THOUSANDS

OF VULNERABLE PEOPLE
THROUGH THE POWER
OF THE CREATIVE ARTS.
AND IT DOES THIS
BRILLIANTLY.

Nicola Brentnall, ex-Director, The Queen'’s Trust

WE SHOULD ALL HAVE
SOME EXPOSURE TO
CREATIVE ACTIVITY.
SUPPORTING
ORGANISATIONS LIKE

CREATE IN HELPING
TO GET THE BEST OUT
OF PEOPLE IS A WAY
OF DOING THAT.

Peter Estlin, 691st Lord Mayor of the City of
London

CREATIVITY IS
INTEGRAL TO YOUR
PHYSICAL AND
MENTAL WELLBEING.

IT ENRICHES AND
NOURISHES YOUR
SOUL.

Create Participant

CREATE GIVES ME A
BREAK AND ALLOWS ME
TO SEE THE POSITIVES

IN MY CARING ROLE AND
THE POSITIVES IN LIFE.
THE WORKSHOPS GIVE
YOU A COUPLE OF HOURS
NOT TO HAVE THE STRESS
OF CARING AND JUST BE
A KID AGAIN.




CREATE IN NUMBERS
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15,809 396,902

hours of contact with
participants since
2003

workshops have taken
place since 2003

INCOME IN 2024/25 DIGITAL SPACE

Our fast-growing social media
presence includes:

4,260

X followers

3,854

Instagram followers

1,468

Facebook followers

1,290

LinkedIn followers

. 69% Trusts / Foundations
|:| 14% Corporates

B 5% Individuals

B 2% other
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PROACTIVE WELLBEING ACTIVITY
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THE ROLE

-
SUMMARY OF POSITION

Create is seeking a detail-oriented and data-driven Digital Marketing Executive to lead
the planning, delivery, and optimisation of our email campaigns using Mailchimp,

fully integrated with Salesforce CRM. This role plays a key part in executing the

charity’s fundraising and marketing strategies and provides essential support to

ensure smooth operations across digital communications, donor engagement, and
campaign performance tracking. The position reports directly to the Head of Corporate
Development and Marketing. An enthusiasm for communicating Create’s cause and
excellent written, visual and verbal communication skills is essential.

REPORTING LINES

Responsible to the Head of Corporate Development and Marketing.

MAIN RESPONSIBILITIES

Email Campaign Management
« Plan, create, and execute engaging email marketing campaigns using Mailchimp in line
with brand and tone guidelines.

* Monitor and optimise campaign performance (deliverability, open rates, CTRs,
conversions).

» Develop targeted content and segmented campaigns to increase donor engagement
and retention.

* Manage donor communication journeys and ensure consistency across touchpoints.

CRM Integration & Automation
* Maintain and segment contact data within Salesforce CRM.

¢ Optimise Mailchimp—Salesforce integration for real-time syncing and automated
workflows.

¢ Build and manage automated email journeys based on donor behaviour and lifecycle
stage.

« Contribute to the development and delivery of online fundraising campaigns, ensuring
they are integrated with our systems.

Website & Sign-up Integration
» Integrate website forms with Mailchimp to capture new subscribers and automate
follow-up.

» Coordinate with web developers or use APIs/plugins to ensure seamless data flow
between platforms.




Data Management & Analytics

e Ensure data integrity across Mailchimp and Salesforce systems.

* Analyse campaign performance data to inform strategy and improve engagement.
e Maintain accurate, up-to-date donor and partner records in Salesforce.

e Support the development and maintenance of donor relationship management
processes.

Collaboration & Reporting

o Collaborate with marketing, communications, fundraising, and IT teams for campaign
alignment.

» Provide regular reports on email performance, donor engagement, and fundraising KPIs.
e Support individual donor acquisition and retention efforts.
o Assist with updating web content related to fundraising and donor activities.

» Provide administrative support to the Head of Corporate Development and Marketing as
needed.

Other

¢ General office duties.

» Share Create’'s commitment to safeguarding and promoting the wellbeing of our
participants. Our Safeqguarding Children and Vulnerable Adults Policy can be found here.

» Undertake any other duties as may be reasonably required by the Chief Executive.

PERSON SPECIFICATION

Essential Qualifications and Experience

» Experience of working in a marketing team, ideally within an arts, education or charity
environment.

» Proven experience of managing email campaigns in Mailchimp.

e Hands-on experience of using Salesforce CRM, particularly for segmentation and
syncing with marketing platforms.

» Strong understanding of email marketing best practices, GDPR compliance, and
audience segmentation.

» Familiarity with integrating website sign-ups with email marketing tools.

» Proficiency in campaign performance reporting and data analytics using Mailchimp and
Salesforce.

» High attention to detail, strong communication skills, and a proactive, solutions-focused
attitude.

« Interestin / knowledge of the creative arts / social value.
» Office skills and experience.

Desirable Experience

e Experience in Adobe InDesign, Photoshop and Salesforce.
» Experience of monitoring and evaluating the reach and impact of communications.



https://createarts.org.uk/wp-content/uploads/2024/08/Safeguarding-CVA-Policy-P-24Aug29.pdf

Skills and Abilities

Outstanding written, visual and oral communication skills.

Ability to prioritise deadlines and manage multiple projects.

Ability to assimilate information to create effective communications.

Ability to tailor communication messages and style to suit the channel and audience.
Comprehensive knowledge of digital marketing tools and techniques.

Meticulous accuracy and attention to detail.

Self-assured and able to work under pressure.

Creative and tenacious.

A commitment to Create, its activities and mission.

A knowledge of safeguarding procedures and processes.

TERMS AND CONDITIONS (0.5 FTE)

Create is a caring employer, committed to wellbeing, team spirit and enabling all members
of the team to share in the impact of the charity’s work.

Salary: £26,000-£29,000 pa pro rata (dependent on experience).
3% contribution to your Workplace Pension (unless you opt-out).

17.5 hour week: standard office hours are 9.30am-5.30pm, Monday to Friday with an
hour for lunch.

Holiday: 25 days (including 3 faith days*) + 8 Public Holidays pro rata. 2 further days after
5 years’ service pro rata.

A beautiful office based in the City of London. Hybrid working is available following
induction period.

Opportunities to visit projects and Showcases.
Travel to meetings, projects and events will be required.
As part of Create’'s Green Action Plan, the charity offers the Cycle to Work scheme.

In line with Create’s Safeguarding Policy, all staff are required to have a Disclosure and
Barring Service (DBS) check, which Create will carry out upon appointment.

* Create closes the office over the Christmas period. For staff members who celebrate
other faith days, however, the charity is happy to discuss alternative dates.

Create is committed to a policy of equal opportunities embracing diversity in all areas
of activity and positively welcomes applications from disabled people and people of all
ethnicities.




| HAVE FOUND MY
VOICE THROUGH
CREATE’S ARTS
PROGRAMMES. EVEN
WHEN | FEEL A BIT OUT
OF MY DEPTH USING
NEW TECHNIQUES,

| STILL FEEL
COMFORTABLE HERE.




# - denotes membership of
the Senior Leadership Team

ORGANISATIONAL STRUCTURE

Board of Trustees
Chair: Tony Cates

Advisory,
Communications,

Nicky Goulder

Patrons rrenmeemaaer Chief Executive #

LLLLLLLLLLY  Creative, Finance &
General Purposes

Councils

Sherry Delorino
EAtothe CEO &
Development Executive
(Individuals)

Philip Ybring
Director of

Thisbe Casellini
Director of Development
(Grants/Major Gifts) # Karen Bendell
[FITE Head of Corporate

Development and
Marketing #

Manfred Meyer
Director of Finance &

Operations #

Kristian Sakulku

Director of

Communications # Programmes #

MANCHESTER

Hannah Clayden
Lead Senior Project
Manager #

Sonia Peart Joe Petts

Finance Manager
0.6 FTE

Recruiting
Technical Project
Lead
0.6 FTE

Han Nwe Htet
Bookkeeper
0.6 FTE

Esme Stewart
Communications
Executive

Recruiting
Office Manager

0.4 FTE

Development
Manager (Grants)

Recruiting
Digital Marketing
Executive

Marima Kamara
Development
Officer (Grants)

Matilda Glen
Project Manager
(Maternity cover)

Clare Williams
Senior Project
Manager

Wendy Haines
Project Manager

Dylan Caines
Impact Executive

Hannah Smith
Project Manager

Jo Gray

Programmes Managet|

Jazzy Usiskin
Project
Administrator

Emma Le Pouésard
Project Manager

Lucia Ferguson
Senior Project
Manager

Miriam Ashon
Project Manager



HOW TO AP

The deadline for applications is 9am on Monday 11 August 2025.

1st Interviews: Thursday 14 August at Create’s office (London)

2nd Interviews: Monday 18 August at Create’s office (London)

To apply, please send a completed application form with a short email providing a telephone
number where you can be contacted in confidence.

The completed application form can be emailed to recruitment@createarts.org.uk
(please type the job title in the subject field).

Download the application form here.

No agencies / consultancies.


mailto:recruitment%40createarts.org.uk%20?subject=
https://createarts.org.uk/wp-content/uploads/2025/07/Digital-Marketing-Executive-Application-Form-25Jul21.docx
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CREATE’S

PROGRAMMES

PLAYAVITAL ROLE
IN DEVELOPING /

KEY SKILLS, LIKE
CREATIVITY, SO
THOSE MOST IN NEED
IMPROVE THEIR LIFE
CHANCES.



